SCIENCE-BASED TARGETS
INCREASE THE VALUE OF
YOUR MILK
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“Sustainability is a
challenge we cannot
ignore and is crucial to

meet the markets needs.

With the steps taken in
Arla, we are turning a
challenge into an
opportunity”

Source: Annual report 2023

JAN TOFT NORGAARD

Farmer and Chair of the
Board of Directors




ARLA IN NUMBERS
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_ . . - 4th largest dairy producer 13.7 billion Euro revenue
BB TS Tl TG ~ 1.5 million cows in the world (based on milk intake) (in 2023)
— :

~ 21.000 colleagues ~13.9 billion kg
milk intake

Source: Annual report 2023

Largest organic dairy producer
in the world (mased on milk intake)

Products are distributed in
146 countries

(Arla]



ARLA’S CORPORATE STRATEGY PUTS SUSTAINABILITY AT
THE FOREFRONT OF OUR AGENDA
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VISION: Creating the future of dairy to bring health and inspiration to the world, naturally

STRATEGY ASPIRATION: A leader in value creation and sustainability
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SCALETOGROW | o  BUILD GROWTH PLATFORMS COLLABORATEFOR EFFICIENCIES

Arla farmers leading the way

Create sustainable supply chain &
circular packaging

Commercialize sustainability

Inspire for healthier & stronger lives

Digital & innovation as accelerators
Win with our owners & people @




" “We have earmarked up to 500 million EUR
annually for sustainability activities to help

fund and moti gétions re.qmred to hit the
2030 emlssm uction target on farm”
"/\\\ . Peder Tuborgh, CEO of Arla



g1ODIVERSITY
€s,
< %,
{gy pROTTE[(j;lNc %
NATURE A Q
s Q“"\\g:‘\'s 4%6‘/ %
o S* * 5
8 3
& = %
N -
5§ 3 5
~ S
60 E Pldy o g E:
3 PLANET = X

We are committed to building a sustainable future

Our sustainability strategy drives our actions towards stronger people

and a stronger planet.
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HOW WE CREATE VALUE

Our business model
Protecting
,’
L7

- Nutrients for
’ NG Regenerative v Society
Agriculture ‘ !

FARMERS
&COWS

CONSUMERS

Renewable
Energy



AS THE VAST MAJORITY OUR EMISSIONS ARE ON FARM,
WE NEED TO FOCUS MORE ON THIS

WHERE DO OUR EMISSIONS COME FROM

96% ©00

SCOPE3

Farm emissions 81 %) o
Externally sourced whey (10%) 1 / @
Packaging 2%) 0
Transport (service) -

Waste and other 3%) SCOPE 2 EEEDA
Purchased energy PURCHASED AND

HOME-GROWN

5% ©
Vg SCOPE 1
4‘ 1 - Transport

(own fleet)
[ Production

43%

COW'S DIGESTION

9 Content of this presentation is proprietary to Arla, may contain confidential information and may only be shared with prior consent. @



WHAT ARE SCIENCE-
BASED TARGETS?

Science-based targets provide companies with a

clearly-defined path to reduce emissions in line with 5468

the Paris Agreement goals. More than 5,000 | |

businesses around the world are already working g;;;if%ﬁ;

with the Science Based Targets initiative (SBTI). Join

them today.

Partners i/ 8 3 3 4

q:1CDp .,, United Nations ng?gmgs ~ompanies taking action
\ :,_1; Global Compact COALITION 3 2 20
DISCLOSURE INSIGHT ACTION
net-zero
o commitments
RESOURCES
INSTITUTE \
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ARLA’S CLIMATE AMBITION

2030

(FROM R 2015 BASELINE)
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SCOPE 1+2 SCOPE 3
PRODUCTION & FARMS, SOURCED WHEY,

OWNED LOGISTICS 3RD-PARTY LOGISTICS
ENERGY USAGE* & PACKAGING**

1.5°C




WE HAVE SET AMBITIOUS SCIENCE BASED CO2E
TARGETS TOWARDS 2030 ON SCOPE 1,2 & 3

2030 2030

-63% | -30%

COz2e CO2e

(Scope 1 & 2 SBTi)* (Scope 3 SBTi)?

2015 2030

2023 Progress towards target Target

SCOPE3 perkg of milk and whey 3%P 2015 2030 30%

SCOPE 1+2 4%P 2015 (D 2030 63%
L 12% ]




THE MODEL IS BASED ON SCIENCE AND FOCUSES ON
THE MAIN LEVERS WE HAVE IDENTIFIED TOWARDS 2030

FEED BIOCHAR
ADDITIVES

EMISSION EMISSION BIG 5 SUSTAINABLE ~ RENEWABLE MANURE CARBON BREEDING GREEN EMISSION
1990 2015 FEED ELECTRICITY HANDLING FARMING FERTILISER 2030

o .
*Requires direct Land Use Change (DLUC) and carbon sequestration to be included in the Science Based Target and the 2015 baseline to be updated accordingly @



WE CAN TURN THIS INTO AN OPPORTUNITY FOR ARLA

CONTINUE TO BUILD VALUE
INTO THE MILK POOL
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ARLAGARDEN CLIMATE CHECK SUSTAINABILITY
INCENTIVE

RENEWABLE POO POWER
ELECTRICITY & BIOGAS

SPECIAL
MILK
CONCEPTS GARD TIL BUTIK

L
TIMER FRA

v Partnerships and value-added

CUSTOMER concepts for private label
PARTNERSHIPS

Ensure that costs on farm can be
covered



OUR CUSTOMER SUSTAINABILITY PROGRAM IS BACKED

BY OUR INCENTIVE MODEL & CLIMATE CHECK TOOL

Customer Sustainability Program is a “new” brick build on a strong foundation ...and it is a way for us to transfer farmer benefits to customers

CUSTOMER

SUSTAINABILITY

e Py I I CO2e reductions
Up to 500m<€ earmarked Projects
PROGRHM annually for incentivising J ?R

sustainability activities

Drive
impact .

SUSTAINABILITY
@ INCENTIVE ¢

8 REWARD

+97 % of owner
milk covered by
Climate Check

CLIMATE CHECK
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Caaans®
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o
.
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MOTIVATE pus
: —— Scope 3
. - . I emissions
reduced
Supplier emissions
reduced »

SUSTAINABILITY

MEASURE ACTIONS ON FARM




WE WANT TO SECURE CLAIMABLE CO2 REDUCTIONS, BE

GHGP COMPLIANT AND SECURE PROOF OF SOURCING

SBTi & GHGP are the foundation for our program...

and we are building a robust Proof of Sourcing for our customers

We to transfer claimable scope3 CO2e reduction
towards SBTi targets

B_’,/ v, —~ . SCIENCE
BASED
/ TARGETS
y. Yy,
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Compliant towards GHG protocol and their CO2e
accounting principles

O

GREENHOUSE Y —
GAS PROTOCOL

Proof of sourcing /
Supply Shed

,ﬁﬂ cCopmml

We are building a Mass Balance Chain of Custody with safe-guards
in our value chain to create a robust proof sourcing for customers.

We are creating a link between the farmers generating CO2e
reductions on farm and customer portfolio. The Proof of sourcing
will rely on production and site monitoring.

aitfar oo 18 co pimmt

Cheese and UHT milk could then be

A customer purchasing Cheddar, Cream
linked to 3 different farmer groups
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CSP 1S BUILT ON A MASS BALANCE CHAIN OF CUSTODY

AND WILL NOT INTERFERE WITH PHYSICAL FLOW

Illustration of the difference between milk and data flow

MILK FLOW

Milk collected and processed as usual
Noe @ PII iy —
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MASS BALANCE - CHAIN OF CUSTODY

We install several safeguards in our ?
value chain to secure credibility and Ter
avoid non-acceptable double counting (=




WE TRACK & ATTRIBUTE REDUCED GHG EMISSIONS THROUGHOUT

VALUE CHAIN CREATING CREDIBLE SCOPE 3 REPORTING FOR YOU

We have a farm level sustainability program

We track through our Supply Chain We deliver solid CF data for ESG reporting

~ I i Supply sheds
[ | ]

® o o °
By el e o e 7 il ool h Arla Dairy Processing sites m Customers on CSP

Different Emission Factor
pr. farmer milk pool
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Example of Supply Shed
approach

lllustrative example
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FarmAhead

TECHNOLOGY




FarmAhead”™

TECHNOLOGY

A toolbox of data-driven and science-

based technologies to drive ahead our

farmer owners’ improvements towards
more sustainable dairy farming



A -
FarmAhead™ helps deliver our ambitious

targets towards more sustainable dairy

SCIENCE
BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

2030 2030 2025 2025 2030 2030 \

{1 AR WL I7AR [ J7A100% 0% -50%
C02e 02e Green Recyclable Virgin fossil Food waste

(Scope 3 (Scope 1 &2 electricity packaging plastic (Champions
SBTi) SBi) in EU & UK 123)

FarmAhead™

TECHNOLOGY

@



RESULTS SO FAR

19,783 19,102 18B$¥T

FarmAhead™

TECHNOLOGY

2021 2022 2023

~1 MILLION TON
CO.E CUT 2021-2023




On-farm project
collaboration

Customer report
with claimable
scope 3 reductions
for reporting

Claimable data
Project collaboration

RLLIN Communication yun Primary carbon
= S . .
2 ” ! . footprint data
FarmAhead™
TECHNOLOGY [

®

Joint
communication &
" » stakeholder

., dialogue
Drive impact
Fund the journey




Our new Farmer Trust Mark
talks about our actions

IT FOR TOW

 From Farmer Ownership to Farmer Action

* Transparent and consumer-centric content
about how Arla and Arla Farmers deliver more
sustainable dairy




Consumer-facing communication

ARLA
FARMERS

IT ALL STARTS WITH OUR FARMERS

) embracing TRKING ACTION FOR A
es. That's why,
E now you can say » .

FARMER OWNED

IT ALL STARTS
WITH OUR
FARMERS

MEASURING AND
REDUCING FRRM
EMISSIONS

Mhr our P LEARN MORE ABOUT ARLA FARMERS

GET THE s ﬁam ﬂ

FULL STORY e e o
qualty assurance progffifime,

we also have a progre:
reward system for the filkons

FarmAhead™ st
iodiversity.

Curious to know more?
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FarmAhead ”

TECHNOLOGY.
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FarmAhead™
TECHNOLOGY

FarmAhead™ Technology

W v dove anpod @ Toolbes of deti-ddven e scionco-based

How we measure the carbon
footprint on farm

Rewarding farmers for sustainability
activities

How our customers contribute to the
journey




We will lead through clear commitments,
continuous action and strong
commercialisation

COMMERCIALISE
VIA BRANDS & CUSTOMERS

LURPAK

TAKE ACTION COMMIT TO TARGETS

* FARM: Emission reduction,

renewable energy & biodiversity .}‘“ﬁ
LEA D « SUPPLY CHAIN: E-vehicles, o =
green electricity, carbon neutral 7'\ \
sites & food waste reduction
* PACKAGING: Fiber, recycled & \{_/
S U STA I N A B L E biobased plastic ;"; 52::;/

 PEOPLE: Healthier & more
affordable dairy, inspire better
food habits

Virgin fossil Food Waste
plastic* (Champions 12.37

DAIRY
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To make sure coming generations can meet their needs in the future...
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